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ENGLISH VERSION

What is distribution management? Explain objectives of distribution management.
OR

Write a note on activities of distribution channel.

Explain channel alternatives.
OR

Discuss briefly the factors affecting selection of channel of distribution.

Discuss:

(1) Significance of distribution channel (2) Channel relationships
OR
Explain:
(1) Distribution Channel power (2) Prestige of channel of distribution
Explain about customer oriented marketing channel.
OR

Write a note on designing ideal channel
Discuss about necessities of channel of distribution.
OR
Discuss about ideal distribution channel with the realities.
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